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• New PSA 

• Shakespeare Promotion 

• Boat Registration Marketing Program 

• RBFF Products and Programs 

Overview 

 

Presenter
Presentation Notes





NEW PSA 



New PSA 



New PSA 

 
 

TV Spots-  
60 Second (:60)  
30 Second (:30)  
55/5 Customizable (:55/:5)  
25/5 Customizable (:25/:5)  
 
Radio Spots-  
60 Second (:60)  
30 Second (:30)  
55/5 Customizable (:55/:5)  
25/5 Customizable (:25/:5) 
 
Print Ads-  
Full Page - 8.5” x 11”  
½ Page - Horizontal, 8.5” x 5.5  
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PSA Distribution Kit 

Contents include: 
• Step-by-step guide to distribution 
• Marketing suggestions 
• Guidelines for tagging 
• Reporting details  

 

http://www.plowsharegroup.com/media_downloads/rbff.php�


SHAKESPEARE PROMOTION 



Postcard Front 



Postcard Back 



Shakespeare Promotion Overview 

Timeframe: 
Promotion runs March 1 – August 31, 2012 
 
Offer: 
Customers who purchase ANY TWO Shakespeare products 
during the promotion timeframe that total $40 and have a valid 
2012 fishing license are eligible to receive $10 back by mail. 



Ways to Leverage Promotion 
• Direct mail and/or e-mail 
• State agency magazines 
• State agency regulation books 
• Other print or online publication efforts 
• Website via a provided banner ad on state home 

page or license page 
• Social media sites with direct link or ad linking to 

Shakespeare promotion 
• Share Shakespeare promotional video 



State Examples 



BOAT REGISTRATION MARKETING 
PROGRAM 



Pilot States 
• Oregon 
• Ohio 
• Florida 
• Tennessee 

 



Boat Registration Marketing Program 

• RBFF 100% funded direct mail program 
• RBFF manages printing, production and mailing 

o April 2 launch date; 450,000 pieces nationally 
• New print/mail vendor offers greater in-house and 

technical capabilities  
o Leverage non-profit postage rate   

• States customize program direct mail pieces 
• States receive 100% of the revenue from the program 

 



Boat Registration Marketing Program 

• Marketing program to increase boat registrations 
• Encourage ‘lapsed’ boat owners to re-register 

boats 
• Direct mail program with three mail pieces 

– Fishing-focused, color 
– Boating-focused, color 
– Standard renewal form, black and white 

 
 
 

 



Fishing-focused Mailer 



2012 State Partners 
 BOAT REGISTRATION MARKETING PROGRAM 

TN 



RBFF PRODUCTS & PROGRAMS 



RBFF Products & Programs 

 Anglers’ Legacy  
 Best Practices Workbook  
 Educational Grants 
 Event Planning Kit 
 Explore the Blue 
Marketing Guide 
 Passport Program 

 

 Photo Library  
 Places to Boat & Fish Map 
 PSA Distribution Kit 
 RBFF Research 
 State Boat Registration 

Marketing Program 
 State Fishing License 

Marketing Program 
 TakeMeFishing.org & 

Mobile Site 

 
 



Kansas Department of 
Wildlife , Parks & Tourism 
2011 Fishing Regulations 

Vermont Fish & Wildlife Dept. 
2011 Hunting, Fishing & Trapping Laws 



State Agency Product Usage 

• 48 states using one or more products 
 
• 45 states using 3 or more products 
 
 

 
 
 



State Agency Satisfaction Survey 

• Annual survey to assess feedback from state 
agencies 
 

• Currently being implemented and results will 
help drive FY plans 
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State Marketing Workshop 

• December 6-8, 2011 in Phoenix, AZ 
• 45 states attended 

– 1-2 representatives from each state 

• Marketing & communicating with 
anglers 

• Program results 

 



Annual Report & NewsWaves 



THANK YOU 
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