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Message 

• Nature based – consumptive 
– Fishing and hunting 

• Nature based – non-consumptive 
– Hiking, biking, camping, birdwatching, etc. 



Media 

• Magazines 
• Trade shows 
• E-blasts 
• Search engine marketing 
• Online display & video advertising 
• Social media 

 
 



Magazines 

Camping Life  
Field & Stream 
 Outdoor Life 

 Pheasants Forever 
 Trailer Life 
 Audubon  

 



Magazine ad with QR code 



Trade Shows 



Search Engine Marketing 



Online Display Advertising 



Online Video Advertising 

http://youtu.be/SUY22OR_lsc�


Social Media 

• Blog 
• Facebook 
• Twitter 
• YouTube 
• Flickr 
• Pinterest 

 
 



Why Social Media? 

 
• Popular with all demos 
• Users spend a lot of time  
• Large networks of friends 
• Instant communication 
• Follows people everywhere 

 



Facebook 

 
• More than 900 million active users 
• U.S. users spending more than 6.5 hours a 

month on the site; 7.3 on the mobile site 
 

 
 



Facebook 

• Brand Page 
• Profile not needed to view 
• Indexed in search engines 
• No limits to number of fans 
• Easy to remember URL 
• Analytics for performance  
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Twitter 

 
• 15% of online adults use Twitter 

– 8% use it daily 
• Largest growing demographic 18 - 24 

 



Twitter 



Twitter 



Twitter 



Twitter 



Questions? 
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