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Our Path

{4 February 2012 Workshop

< ldentified R&R program types

4 Developed conceptual model of R&R
4 Developed results chains

4 Created evaluation modules

4 Framework for national-level tracking



The Products: The Magnificent 11

Skills Training Seminars /
Learn-to-Hunt Programs

Training Hunts

Mentor Development
Programs

Shooting Sports Programs
Introductory Awareness &/or
Recruitment Events

Youth Hunting Opportunities

Diversity Recruitment Events
Targeted Licensing Programs

Camp Programs

Targeted Hunter Marketing &
Communications Programs

Mentor Programs



The Products:



HUNTER ADOPTION
MODEL

What it Takes To Make A
Hunter

, (A comprehensive
S' } parts list)
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Two levels of Program Evaluation

1. Macro or Department Level

2. Program Proving and Improving Level



Results Chains

Note: These are not implementation
steps



Results Chains

W “If,.... then” statements of the changes you expect
to see in the outside world.

W Constructs the evaluation framework to prove and
Improve a program or effort.

W Provides a roadmap to long-term or ultimate
outcomes.












L Program objectives
and indicators of
success

JFramework for
evaluation gquestions



- Tasha Sorensen, WY Game and
Fish Dept.
- Joseph Neville, PA Game Commission
- Robert Abernethy, National Wild Turkey
Federation
- Dale Humburg, Ducks Unlimited
- Tasha Sorensen, WY Game and Fish Dept.
- Doug Burt, AZ Game and Fish Dept.
-Jason Kool, SD Game, Fish and Parks
-Bill Creighton, Council to Advance Hunting
and the Shooting Sports
-Mark Whitney, GA DNR
Chris Willard, OR Dept. of Fish and
Wildlife

- Eric Nuse, Orion, The Hunter’s Institute

- Aaron Hershberger, NE Game and Parks
Commission

- Jeff Rawlinson, NE Game and Parks
Commission

- Bob Holsman, University of Wisconsin —
Stevens Point

-Peggy Farrell, Becoming an Outdoor’s
Woman

-Ryan Bronson, Federal Premium
Ammunition

- Richard Hargrave, OR Dept. of Fish and
Wildlife
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