Social Media Opens A Window to the

World for State Wildlife Agencies




Isn’t All This Social Media Stuff Just a Fad?




Social Media for Your Marketing/Communications Plan

Cwitker

@Blogs

Pinterest

E-Mall



Social Media for Your Marketing/Communications Plan

Fish where
the fish are.



Social Media for Your Marketing/Communications Plan

twitker




Your Website



More than 18 percent
of all websites now use

WordPress

Source: W3Techs



All In One SEO Pack

* Probably the best plug-in out there.
Makes SEO easy for all users of your
Wordpress site.

* Allows you to add title, description
and keywords to all pages and posts
on your site.

Source: W3Techs



Your Website




Emall



Email Is still king.



E-Newsletters

No. 1 Traffic Driver

» Majority of website traffic to
NSSF’s website can be
attributed to emaill
communications

» Majority of NSSF content shared
on social media sites originated
from an email



Presenter
Presentation Notes
250,000+ Unique Visitors Per Month



E-Newsletters

Tips You Can Use
at the Range
and in the Field

» Shooting tips

* Hunting tips
» Gun-care tips

» Game recipes

 And more


Presenter
Presentation Notes
1 million recipients


E-Newsletters

Like It? Use It.

» Go to nssf.org/pullthetrigger

» Browse the archive
» Copy any or all content

» Use it to enhance your own
e-newsletters, websites, blogs,
social media sites, etc.







ConstantContact.com IContact.com



Visitors watch
6 billion hours of video
each month



No. 2 search engine
after Google



Average Age: 27

Majority of
commenters
are between

13 and 27 years old

Source: Vquence



How
does
this
benefit
me?

1. Host your video content for free
2. Search Engine Optimization (SEO)
3. Promotional and marketing tool

4. Great place to find information




Partnher
Program oo

YouTube channel

T — —




NSSF Channel

e Find more than 200 tips on
hunting and shooting

* 6.5 million video views

* More than 32,000 subscribers



200 Million

Active Users Generating

400 Million

Tweets Per Day



65% of all users
are over the
age of 35

oooooooooooooooooo



How
does

1. Drive traffic to your website/blog

th I S 2. Connect with followers
b e n ef | t 3. Search Engine Optimization (SEO)
m e’) 4. Promotional and marketing tool

QGreat nlace to Ii_q’rpD

—_—






Presenter
Presentation Notes
NSSF 16,414 followers


1 Billion

Daily Active Users

Source: Facebook
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155,000 likes


Average Age: 38

Fastest-growing
demographic is
women over age 55

InsideFacebook.com



d O eS @rive traffic to your Website/@

th | S 2. Connect with followers

3. Search Engine Optimization (SEO)

benefit
me?

4. Promotional and marketing tool

5. Great nlace to receive feedback




e Largest driver of
traffic to NSSF and
SHOT Show blogs is
now Facebook.

e Users are very willing
to share posts with
others.
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Blog 170,000 Unique visitors





Think Small

4.5 Billion
Smartphone
Users by 2018

Source: Ericsson Mobility Report




Websites: Webtrends, Google Analytics
Blogs: Google Analytics

Facebook: Facebook Insights
YouTube: YouTube Insights

Twitter: Twitter Analytics (coming soon)
SEO: Google Analytics

Shared Links: bit.ly, goo.gl

Banner Ads: Google URL Builder +
Google Analytics

QR Codes: Google URL Builder + goo.gl +
Google Analytics



Blog

May 10: XXXXX
May 14: XXXXX
May 18 XXXXX
May 21 XXXXX

Facebook

Monday: XXXXX
Tuesday: XXXXX
Wednesday: XXXXX
Thursday: XXXXX
Friday: XXXXX

YouTube

May 7. XXXXX

May 14: XXXXX
May 21. XXXXX
May 28: XXXXX

Twitter

Monday: XXXXX
Tuesday: XXXXX
Wednesday: XXXXX
Thursday: XXXXX
Friday: XXXXX



Contact Information

cdolnack@nssf.org
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