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AGENDA 
HISPANIC CAMPAIGN 
o The Opportunity 

 

o The Plan 
 

o Resources for You 
 

STATE RETENTION PROGRAM 
o Survey Findings 

 

o Next Steps 
 

 



THE HISPANIC 
OPPORTUNITY 
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THE HISPANIC OPPORTUNITY 

33M U.S. Anglers 

1.6M are Hispanic 

3.1M New U.S. 
Anglers 

99K New 
Hispanic Anglers 
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HISPANICS DRIVE SPENDING 
GROWTH 

“100% of the growth in sales is 
going to come from multicultural 

customers” 
 

Tony Rogers 
SVP Brand Marketing 

Walmart 
October 31, 2012 

 



REACHING 
HISPANICS 



HISPANIC TARGETS 

FISHING FANATICS 
Avid anglers who adamantly believe fishing is more a 
religion than a sport, and their shrine's in the garage. They 
get out on water to drop a line every chance they get.  

SOCIAL ANGLERS 
Highly active recreation-minded singles and couples. They 
fish on occasion, but it's activities like hiking, camping, 
tubing and mountain biking that deliver the active thrills they 
seek.  

HAPPY HIKERS 
Family-oriented nature lovers whose lives revolve around 
their kids. They plan activities around budget and time 
constraints, with fishing rarely, if ever, making the short list. 
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HISPANIC PILOT STATES 
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VAMOS A PESCAR 
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ADVERTISING 

 Digital 
 

 Radio 
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EVENTS 
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RESOURCES 
FOR YOU 



RESEARCH & LEARNINGS 
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PHOTO LIBRARY 



“FISH AND PROTECT” PSA 

 Radio 
 Television 
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HOW-TO VIDEOS 

YouTube.com/ 
TakeMeFishingFilms 



FIRST-TIME 
ANGLER 
SURVEY 
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91% of first-time anglers indicated they 
fished as a child. 

SURVEY FINDINGS 



CUSTOMER EXPERIENCE TOP REASONS FOR FISHING 

• Time with family 
and friends 
 

• Relax and 
unwind 
 

• Spend time 
outdoors 



78% of first-time anglers say their first 
fishing trip met or exceeded expectations. 

SURVEY FINDINGS 



CUSTOMER EXPERIENCE 

• If someone invited them 
to go fishing or a child 
asked them to go fishing 
 

• Knowing 100% of license 
dollars go towards 
conserving fish and their 
habitat 
 

• Information about places 
to fish close to home 

TOP FACTORS INFLUENCING 
LIKELIHOOD TO RENEW 



If a first-time angler goes fishing more 
than once in their first year, their 
likelihood to renew more than doubles. 

SURVEY FINDINGS 



RETAINING 
ANGLERS 
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RETENTION PROGRAM 



NEWS & INFO 
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Thank You 
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