“Threat Campaign”
Invasive Species Outreach
to Hunters and Anglers
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“Threat Campaign”

Is Any Place Safe?
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DEAD NOT ALIVE
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Eurasian Watermilfoil; -+ "
{ AKA Milfoil Al
For damaging fishing; |
Destroying fish habitat;
Impeding navigation; |
Reducing oxygen

-

Only You Can Stop Invasive Species

@ INSPECT your boat, trailer, and equipment and REMOVE visible aquatic
plants, zebra mussels, and other animals before leaving a water access.

@ DRAIN water from the bait container, livewell, bilge, and transom
wells before leaving a water access.

i DISPOSE of unwanted bait in the trash.

o SPRAY boat, trailer, and equipment or DRY for 5 days before going to
another water body.

These institutions are equal opportunity providers.



Billboards

e Targeting the message
to means of delivery.

& STOP AQUATIC
HITCHHIKERS'

v/ Inspect \/ Clean V/Drain. | T~

.........

74 Million Impressions
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Targeting
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STOP Hitchhiking
ZEBRA MUSSELS!

Drain bait and boat before
leaving Mille Lacs

Bring water
to refill bait
buckets

Targeting the
Message ...To the
Problem Area!




Support from local
Lake Assoclations
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¢nly You Can Stop Invasive Species
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“Threat Campaign”

e 262 Million Americans

(in only two years)

e Targeted Audience
 Hunters & Anglers




“Threat Campaign”

$Million Dollar Question

Threat Campaign work?
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Extend along key invasion corridors
targeting resident and non-resident '\ o f
boaters and anglers, ini three states* \—-

Develop and Implement a strategic muli-
media effiertintcoliane --J- Nith tiae VING
WA andi A DINR'S) \/\/J | Gliant; USEWS)
USESHaEVIICINENEOIEVE]

) EVAlEZErCUICOMES O dEtEIMInE
Hecu/ HESS

= Two yeer initaive fundgd 0y NOAA/S2a Grarit



2006 Results
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2006 Resulits
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ElStop Aquatic Hitchhikers! provides an
effective platform to convey simple consistent

meSSages.

+ Business, industry, association, agency or NGO can extend
prevention messages into their communities

= Stop Aquatic Hitchhikers! exposure
changed boater/angler awareness and
behavior:

SConclusions justify expending ...
resources on outreach because of

. return on this investment
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