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Managing I'he Resource

Seldom do we have the luxury ofi managing the
Invasive species itselfi sea lamprey: & Asian carnp

Sterile-Male-Release Lampricide (TFM)
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Agquatic Hitchhikers

THE TROUBLE STARTS
WHEN THHEY  ARRIVE
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Zebra Mussel 1989

- States with zebra mussels in inland and adjacent waters.



Zebra M. ® Quagga M. Both % Trailers

USGS 2009
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’188 Species - organ;s
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WILL DO
MOOSE
STUFF

FOR MONEY







User — Organism Interaction

Zebra & Quagga mussels, VHS, aguatic plants —
cryptic, Insidious

The interaction ofi human activities and erganism life
stages can lead to spread & adverse Impacts

As the diversity off AlS Increases; the prokliem;is
compounded





http://www.greatlakesunderwater.com/windiate.html







Manage people to control AlS

Challenges:
» Overland transport great risk for spread

» 13.7 M boeaters move freguently between
waterbodies inthe U.S.

» Without proper e, they will likely:der nething

Selutiens:
» Boaters will take actien I they: knew What te; de

» Sirategic public education programs;and
campalgns arelneeded 1o effiect hERaVIeN Cliang e

> Effors shouldiuse most effectVve metheds
» Usersimplie; tniversalfguidelimes
> EVvaluate effectVEen eSS ol elfieNts e tall o future

EffierST & Wortiy eifimVestment ﬂl

Wrong!

#3 Contaminated water:




Educating Resource Users

» Civil penalties for transporting AlST
» Road checks 1o enforce

regulations _ et
: - ot ); v!:‘ar‘" S % — e
» |nspection/education programs at = T s S | s
. mﬁ_‘__l_"-—-—-—.______ L ) b= =
DOAl ACCESSES = | X

e Signsiat hoat aCCESSES

M

|  Remove All
Aquatic Plants

and Drain Water
| From Boat and Trailer

Wisconain Depariment of Walural Resources




Educating Resource Users

. Billboards N

» Educational packages for lake
associations and schools

s Conferences and Werkshops
o Eishing/hoating regulation
POGKIELS
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Educating Resource™C lZ

» Public service announcements
(PSA) — - s
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Educating Resource Users

- Fact sheets, brochures, and eb_fﬁ Myssel
videos A

| Evrasian Watermilfoil WATCH I

|

| Round Goby WATCH |
Ewrapean Froghit WATCH

E ; #roi Pt o
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5o Ruffe WATCH I

Rnzty Crayfish WATCH

asian carp

fact shert
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|LLINOIS - INDIANA

Dispose of bait on
land or in the trash

L e e
e e e o b e
FLATE


Presenter
Presentation Notes
Anglers in particular have been informed about AIS through several mediums: boat landing signs, bait bucket stickers, species identification WATCH cards & posters, presentations at fishing clubs, displays at outdoor shows, and even beverage can huggies.

And the message appears to be reaching them.  84% of anglers surveyed in IL in 2003 said they take action to prevent spreading AIS, which alone is a high percentage but is also an increase of 15% from 2000.




Successtul AIS Education

v/ Stress why prevention is important
v/ Trap) values and motivations

v/ Avoid myths or: fallacies

v/ Reinforce: compliance with [aws

v4 Use simple; universallguidelines

Emphasize self-inspection:




Help Prevent the Spread of Aguatic
Invasive Plants and Animails

BEECRENAURENRGRE BEE@RIEN EaVIRG:

/[ aguatic plants and! animals, fromi beat, motor
and| trailer;

lake o ver water: frem livewell; moter, and bilge

leftever live halt minnews, Worms, and fish
parts IR t@ash

PEAL and equIpmeERt Wit RIgh prESSUrE; hot
Water, especiallyiiinmeered e more tian a day;

eVerynmgier atieast 5 days

STOP AQUATIC

HITCHHIKERS!"

Prevent the transport of nuisance species.
Clean all recreational equipment.
-nart

NN NN

Protech You R Propery/and @uiVWatkers



Outreach Effectiveness Studs

» Outreach campaign along key: invasion corridorsu
targeting resident and nen-resident boaters and
anglers in three states™

» Implement a strategic multi-media effiert in
collaboeratien with the: MIN; WIS andi TATDNRS;, Wi
Sea Grant, USEWS;, USES; Wildlife Ferever and
others

» Evaluate: hoater awareness o) assess effectivVeness

e yeamnauvesiundedioy NOAAYSEa Granl



Highway radio messages (T1Ss)
Billboards

TV, radio, and newspaper PSAs™*
Displays at rest areas

Kiosks at retail and other outlets
Outside ads on gas pumps (toppers)
Lawn banners

Regulations booklets™*
Watercraft inspectors™

10. Signs along roadways

11. Signs at water accesses™

12. Windshield flyers

13. Displays at airports (dioramas)
14. Brochures*

15. AIS cards™*

16. Stickers

17. Other media

=V etheusioased B RIEVIGUSISUTVEYS

Media Used

HELP STOP
Aquatic Hitchhikers

B U1 B W N e




Evaluation

Goal:

e Understand relationship ofi boaters/anglers exposure
to campaign and thelr willingness to take action

Oljectives;

o Determine sourices for Stop Aquatic Hiternnikers!
(SAH) Inio

s |dentify, moest effective: methods te) reach heaters

o Determine: i campaigni raised thel: awareness or
ncreased knewledge

o Didit IRfluence thiem tor take action neyw: and futlre

Empha5|ze self- mspectlon
,..Well

,LJ




'06-"07 SAH! Results
Hopacl - Surveys Administered -

Survey Type VIN IA W Total
Face-to-Face 387 674 319 1880
Self-Administered 178 90 113 381
Total 1,065 764 432 2,261
Locations Statewide* 45 5 10 6]0)




'06-'07 SAH! Results
Primary’ Infermation Seurces

@ Stop Aguatic Hitchhikers! “.*“;::::...
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Signs at water access
Watercraft inspectors
Television ads
Billboards

Regulation booklets

e NG

Signs at water access
Watercraft inspectors
Television ads
Billboards

Regulation booklets

BN =

Signs at water access
Television ads
Billboards

Watercraft inspectors
Regulation booklets




2006 SAH! Result:
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2006 SAHINResults

What:exdenrtwWillsSAAntiuence YOU
T0) [2142 21etj0)p]7

Will WIN 1A WI1 | Overall
Influence (n=207) (n=47) (n=55) (n=309)
Very Likely 89% 60% 64% 80%
(n=185) (n=28) (n=35) (n=248)
Somewhat 10% 34% 34% 18%
|_|ke|y (n=21) (n=16) (n=19) (n=56)

Sub-total 99% 94% 98% 98%

Not Very 1% 6%0 2% 2%
|_|ke|y (n=1) (n=3) (n=21) (n=5)
Not at All 0% 0% 0% 0%

Likely (n=0) (n=0) (n=0) (n=0)




2007 SAHINResults

What extent Will-SAA/ mfltence: YOU
to take actien?

Will \/IN 1A Wi Overall
Influence (n=539) (n=263) (n=157) (N=959)

Very Likely | 92% 80% 16% 86%

(n=494) (n=210) (n=119) (n=823)
Somewhat 7% 17% | 21.5% 12%
|_|ke|y (n=39) (n=45) (n=34) (n=118)

Sub-total 99% O7%wi| 9F 990 98%

Not Very 0.5% 2% 2% 1.5%
Likely (n=3) (n=6) GBSy (n=12)

Not at All 0.5% 1% 0.5% 0.5%
Likely (n=3) (n=2) (n=1) (n=6)



Presenter
Presentation Notes
These results show that Minnesota boaters are now only a little bit smarter than Wisconsin or Iowa boaters…..


Survey Conclusions

Boeaters and anglers:
Do pay attention to AlS' messages
Are willing te take action
Knoew what:te de)and wien

Knewing wihere and new peeplerget AlS prevention
Imfermation can make preventen Gulreaciiinore: Cost

efiective
BUtwillftey lakeracionWiHER e CHe SHeeKINGE



o Peer pressure
= C.,c. markefifig —-..
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Don’t Pick Up Hitchhikers!



http://blogcdn.webridestv.com/wp-content/uploads/2008/12/polar-bear1.jpg
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