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INTEGRATED MARKETING






MEDIA ACTIVATION OF #FIRSTCATCH
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Generate awareness for the
brand and sport

Insert fishing into consideration
set of outdoor activities
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Custom content partnership

Awareness &
consideration 1 — — —
TV, radio & E=21 1 ::'-"
digital

Awareness & consideration, across
Disney & Disney XD

Trip Sweepstakes (2 week, TBD)

DISNEY 26%

High-impact, targeted display &
video

Premium mobile display & embeddable
map placement (desktop)

The
Heavy-up surrounding key holidays ‘cﬂ‘;‘e:'mg{ @ AccuWeather
(Memorial Day, NFBW, July 4t)

Embeddable map placement across Outdoor Channel driving year-round “where-to” conversions

ROI driven keyword purchasing, capitalizes on active searches for fishing & boating content

PPC
30%

Always-on search strategy, heavy-up during peak season to maximize volume and efficient conversions
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400 k Total Visits



INTEGRATED MARKETING




AWARDS

RECOGNIZING
THE POWER OF
WEB CREATIVITY







TOP PLACES PROMOTION
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STATE MARKETING PROGRAMS

v' State Fishing License Marketing Program
* New in 2015, email only

v" State Boat Registration Marketing Program



RETENTION PILOT

Email based retention
program

Targets first-time purchasers

Tests email communication
Versus no communication

Tests messages with a
discount versus messages
without a discount




INNOVATIVE R3 PROGRAM GRANTS

Funding for innovative marketing
strategies that can also be tailored and
replicated across the country.

RECRUIT

Grantees will help create a case study
after the program evaluation and will
share their experiences with other
state agencies.

REACTIVATE RETAIN



INNOVATIVE R3 PROGRAM GRANTS

Proposal criteria:

e An innovative marketing effort

e Encouragement of individuals
to take action

e Furthering the message of
conservation

e Use of new and innovative
techniques

e An evaluation plan

e (Capability to be replicated



INNOVATIVE R3 PROGRAM GRANTS






RESOURCES FOR YOU

v NewsWaves

v Marketing Materials
v' Photo Library

v" Research

v Webinars



THANK YOL

More Info:

TakeMeFishing.org/corporate



